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RETAIL

Eros signs deal with Italian group,
sets revenue target at Dh2b

Electronics giant will market Candy products in Gulf and East Africa

By NausHaD K. CHERRAYIL
Staff Reporter

Dubai Eros Group, one of
the leading electronics re-
tailers in the UAE, is boost-
ing its products line-up in
a bid to record Dh2 billion
in revenues this year com-
pared with DhL.5 billion in
2008.

The Dubai-based compa-
ny has signed a new part-
nership with the Italian
group Candy, the leading
European household appli-
ance maker, to market its
products in certain parts of
the Gulf and East Africa.

“We feel the pioneering
distribution partnership

will bring seamless pro-
fessional products to our
consumers and hopes to do
business worth $5 million
(Dh18.35 million) in the
first year and then gradu-
ally attaining 25 per cent
market share,” Deepak J.
Babani, CEO of the FEros
Group, said.

The Ttalian group, which
has been in the market for
some years, hopes to cap-
ture around 10 per cent of
the market next year, up
from the current two per
cent.

The company has eight
plants and 38 subsidiaries
around the world including
those in Syria and Iran.

“The products available
in the UAE will be made
in Italy and not in China as
the UAE market is gaining
more importance for front-
loading washing machines
while in China, the demand
is for top loading,” Marco
Corno,. director of Candy
Elettrodomestici, said.

He said the global wash-
ing demand was 60 mijllion
units last vear, out of which
2.5 million was Candy. We
are not in the South Ameri-
can market as the technol-
ogy is different in the US.

Candy Group, makers of
top brands including Hoo-
ver, has also opened a re-
gional office.




